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APCI missions

* To promote design towards French public and private
decision makers, especially 1n the fields where the
design approach 1s not enough known and used.

* To promote design towards the general public

* To promote French design abroad
* To participate 1n the international reflexion on design

A.P.C.I

AGENCE POUR LA PROMOTION
DE LA CREATION INDUSTRIELLE



APCI vision

* Design 1s a driving force for technological,
economical, cultural and social innovation.

* All sectors of the economy are concerned

* Design can contribute to offer a better quality
of life to everybody at every moment ot their
lives, in all their activities, in all places, images,
objects and services
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observeurdesign

A selection of “responsible design” practices

An 1nternational award endorsed by ICSID

2050 projects since 1999

200 companies

650 design studios or independent designers

362 “FEtoiles de I'Observeur

4. months exhibition/ 200 000 visitors every year

50 exhibitions abroad
A.P.C.I

AGENCE POUR LA PROMOTION
DE LA CREATION INDUSTRIELLE



«4.
A.P.C.I

~

AGENCE POUR LA PROMOTION
DE LA CREATION INDUSTRIELLE




An annual exhibition observeurdesign

A.P.C.I

AGENCE POUR LA PROMOTION
DE LA CREATION INDUSTRIELLE



Participation 1n international design events
HongRong / Business of design week. 2009

NNNNNNNNNNNNNN
NNNNNNNNNNNNNNNNNN
SSSSSSSSSSSSSSSSSSSS
HONG KONG CONVENTION AND E

e P
FEFWaCr%

A.P.C.I

AGENCE POUR LA PROMOTION
DE LA CREATION INDUSTRIELLE



b International Design Alliance Congress : Taipel
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‘b Helsinki World Design Capitals : Helsinki 2012

FRANCE
WORLD DESIGN
S INXNO‘VAT ION

HELSINKI
2012
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Actions towards companies

Support for the innovation ecosystem

Design strategy support for SMEs

The Design, Innovation & Prospective club
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Conterences and workshops

Design, "

mode +« o EUROPEAN

d’emploi ') ¥ Creative Industries
service design network 2 VJ ALLIANCE AGENCE POUR LA PROMOTION
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DESIGN
MANAGEMENT
EUROPE

DME
AWARD_

More than 450 entries
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Design can be used to
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Develop a culture ot user centred innovation
to conquer markets and export

MASTRAD
Kichen accessories
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Improve the quality of products

Leborgne
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Develop a design strategy for different
niche markets

Lacie
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Conquer new markets
Using technology transters

Corima Otto bock Petzl
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Create a vertuous circle of innovation

MARCHE

Vision alternative du marche

y BRSE
Evaluation instantanée
et inscription dans la durée
par une stratégie
d'omélioration continue

€CO-DESIGN
Intégration
e critén i
REGLEMENTATIONS e
LhaEtE < ET NORMES
Compréhension, & 0
RIRSEI et adaptation p e
les nouvelle

des stratégles de marketing
éthique par des supports innovants
(marketing viral)

Ferrari textile — LLafuma - Botanor
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Develop new public services

Post oftice
In rural areas
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Create a company and 1ts 1dentity
for rural family products

CORNISH
» ORCHARDS -
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PIRANSKI BRANCIN
BRANZINO DI PIRANO
PIRANER WOLFSBARSCH
PIRAN SEA BASS
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Design 1s not only a matter of aesthetics and
creativity

Design 1s an analytical process which takes — racom
. Radiator hose key
Into account :

* functional and technical aspects

* economic aspects

* aesthetic, sensitive and cultural aspects
* securlty norms and constraints

* environmental norms and constraints
* cultural factors and 1ssues of 1dentity

Design encompasses all these aspects
(the project 1s the synthesis)
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[t's a global/holistic project approach

* 1t's human-centred

* It's a context-based approach

* 1t gives form to 1deas and concepts

* 1t adapts form to the needs and
desires of users

* 1t offers new scenarios of use

[t establishes a coherent global 1mage
which 1n turn influences and encourages
cohesion within the company teams.
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To sum up.

Companies using design :

* are more 1nnovative than the concurrence, because

° tl

t
° tl
° tl

helr competitiveness 1s not only based on prices
helr turnover grow faster

hey create more employment

ey develop more exports

They are more resistant in a crisis periods and they
have a better reactivity in recovery periods.

(sources : British Design Councll, A.P.C.I

Design Flanders, Danish Design Council)
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This 1s confirmed by French companies in a

survey made in 2010

Design has allowed them to

Increase their turnover: 75%
Increase clients satistaction: 75%
Access to new markets: 60%
Improve their competitiviness : 56%

Make the structure more creative, able to react
quickly and to adopt external creativity more
easlly: 70%
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The European commission position

The European comission now states that design-driven
Innovation 1s a response to the urgent need for growth
and jobs in Europe

Sources :
Design as a driver of user-centred innovation — working paper - EC 2009

Design for Growth and prosperity : recommandations of the design
leadership board - EC - 2012
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